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MarketVector Indexes - Thematic Pure-Play Indexes

Joy Yang, Global Head of Index Product Management of MarketVector Indexes

How do you capture growth opportunities within a sector when themes evolve and innovation takes place?
We believe a better approach to targeted themes is to focus on Pure-plays.

Hi — my name is Joy Yang, Global Head of Index Product Management, and today I’m going to share with
you

e How to target forward looking investment themes with precision.

When we talk about thematic pureplays, most people think of disruptive technologies. But innovative
change can come from many directions beyond just technology, including:

e social,

e econhomic,

e environment and
e political.

These structure shifts can give rise to innovative themes such as:

e financials 2.0,

e healthcare innovation,

e consumer trends such as gaming,
e travel and vacation,

e next gen hardware and software,
e and of course clean energy.

At MarketVector, we understand that company classifications are complex, fluid, and dynamic.
Just think about the energy sector for a moment — energy used to be straight forward.
There were oil producers, refineries, pipelines.

Now, there is a whole world of alternative and green energy sources. And if you are looking to focus on
the disruptors like hydrogen or solar, you need to have an index that seperates and identifies these specific
themes from the larger “energy universe”.

Which brings us to today’s behind the Scene breakdown: the automotive industry.
In 2003, Tesla entered the market and challenged our persepctive of

e  Where the automotive industry might be heading and
o  Why we might want to invest in it.

Tesla is clearly an auto company, but its drivers of economic success have come from the advancement of
battery technology and EV consumer adoption, which were not previously a significant part of traditional
car manufacturing.

There’s a whole industry and investment premise centered around EVs. Our BlueStar® Electric Vehicle
Industry Index is modified market cap weighted and includes companies that generate at least 50% of their
revenue from:
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e electric vehicles,
e electric vehicle parts,
e charging technology and related equipment.

Electric Vehicles is a $7trillion dollar industry and continues to grow.
Our unique weighting and liquidity screens provide an EV index that is diversified and investable.

Pure plays are an example of a transformative approach towards capturing an evolving industry over time—
even a traditional one in this case.

This dynamic is happening across other industries and sectors in the economy, from:

e healthcare to
e consumer goods to
e financials.

Pureplays allow investors to target evolving investment themes with precision.
You can check out our growing family of over 40 pure-play indexes on our website at marketvector.com.

To learn more, check out the entire family of indexes at marketvector.com.
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Copyright © 2022 by MarketVector Indexes GmbH (‘MarketVector’) All rights reserved. The MarketVector
family of indexes (MarketVector™, Bluestar®, MVIS®) is protected through various intellectual property
rights and unfair competition and misappropriation laws. MVIS® is a registered trademark of VanEck
Associates Corporation that has been licensed to MarketVector. MarketVector™ and MarketVector
Indexes™ are pending trademarks of Van Eck Associates Corporation. BlueStar®, BlueStar Indexes®, BIGI®
and BIGITech® are trademarks of MarketVector Indexes GmbH.

Itis not possible to invest directly in an index. Exposure to an asset class represented by an index is available
through investable instruments based on that index. MarketVector does not sponsor, endorse, sell, promote
or manage any investment fund or other investment vehicle that is offered by third parties and that seeks
to provide an investment return based on the performance of any index. MarketVector makes no assurance
that investment products based on the index will accurately track index performance or provide positive
investment returns. MarketVector is not an investment advisor, and it makes no representation regarding
the advisability of investing in any such investment fund or other investment vehicle. A decision to invest
in any such investment fund or other investment vehicle should not be made in reliance on any of the
statements set forth in this document.

Prospective investors are advised to make an investment in any such fund or other vehicle only after
carefully considering the risks associated with investing in such funds, as detailed in an offering
memorandum or similar document that is prepared by or on behalf of the issuer of the investment fund or
other vehicle. Inclusion of a security within an index is not a recommendation by MarketVector to buy, sell,
or hold such security, nor is it considered to be investment advice.

Nothing in the video shall be considered a solicitation to buy or an offer to sell a security, or any other
product or service, to any person in any jurisdiction where such offer, solicitation, purchase or sale would
be unlawful under the laws of such jurisdiction.

These materials have been prepared solely for informational purposes based upon information generally
available to the public from sources believed to be reliable. No content or any part thereof may be modified,
reverse-engineered, reproduced or distributed in any form by any means, or stored in a database or
retrieval system, without the prior written permission of MarketVector. THE CONTENT IS PROVIDED ON
AN “AS 1S” BASIS. MARKETVECTOR AND ITS THIRD PARTY DATA PROVIDERS AND LICENSORS
DISCLAIM ANY AND ALL EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT LIMITED TO,
ANY WARRANTIES OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR USE,
FREEDOM FROM BUGS, SOFTWARE ERRORS OR DEFECTS, THAT THE CONTENT’S FUNCTIONING
WILL BE UNINTERRUPTED OR THAT THE CONTENT WILL OPERATE WITH ANY SOFTWARE OR
HARDWARE CONFIGURATION. In no event shall MarketVector and its affiliates be liable to any party for
any direct, indirect, incidental, exemplary, compensatory, punitive, special or consequential damages,
costs, expenses, legal fees, or losses (including, without limitation, lost income or lost profits and
opportunity costs) in connection with any use of the content even if advised of the possibility of such
damages.



